


▪ Definition and usage benefits

▪ Improved distribution strategy

▪ Digital delivery to hundreds of cable outlets, cable 

networks and PBS stations

▪ Dedicated fulfillment website

▪ Multi-wave promotion 

▪ Evaluation



What Is It:

◼ Compilation model for digital distribution of TV PSAs 

Why Do It:

◼ Lowers cost for participants

◼ Productive use of PSA resources

◼ Provides cable systems with programming options

◼ Excellent client cost-benefit 



Improved Distribution Strategy

◼ Added local “MSO” (Multi-System Operators)

◼ Added PBS Stations and non-commercial channels that run 

on “local cable”

◼ Added national cable networks

◼ Increased total distribution to over 1,000 TV outlets



Dedicated Website

◼ Direct link: GoodwillCablePAK.com

◼ Home page featuring participants 

◼ Newsletter on latest campaigns

◼ Presentation on the service

https://www.goodwillcommunications.com/spring-2020-cablepak/


Website Contents

◼ Client summary

◼ Campaign description

◼ Viewable files

◼ PSA download instructions



Improved Website Access
◼ Three click access to preview & download files

◼ Enter Site

◼ Click client photo

◼ Click to view



Promotion
Wave 1

▪ Hard copy/online 4-page newsletter sent to:

▪ Local cable systems

▪ PBS/non-commercial stations

▪ National cable networks

▪ Provides download links

▪ Provides rationale for usage



Promotion

Wave 2

▪ Blast email sent to all CablePAK outlets

▪ Provides download links

▪ Provides rationale for usage



Promotion

Wave 3

▪ Hard copy mailer sent to all cable outlets

▪ Includes an evaluation BRC



Campaign Evaluation

◼ Sign in using secure credentials

◼ On your portal click CablePAK

◼ Click on type of report



Campaign Evaluation



Campaign Evaluation

◼ Two follow-up reminder mailings


