
PSA Audit?
What is a

How to Validate Your Success

Maximizing Media Usage
The PSA world is infinitely more complex in the era of digital distribution, but we have made it much easier 
for you to comply with media requirements.  Click Here to read an article on the subject.

Most of us get so wrapped up in our daily jobs that we are on auto pilot – management wants some stats for the 
board to prove your PSA program is working, and as long as you feed them some data, they are happy.

However, you may want to take this topic to another level, which is why we conceived the concept of a PSA 
Audit,™ which poses five underlying questions:

One:  Are you using the latest tactics to maximize media usage?
Two:  How well is your PSA program performing?
Three:  What is the Return on Your Investment? (ROI)
Four:  Does your PSA program support your critical mission?
Five:  What improvements are needed to maximize outcome?

file:https://www.psaresearch.com/category/distribution/


PSA Program Performance
There are at least a dozen different ways to 
demonstrate if your campaign is performing 
well. Click here to read the article entitled: 
How You Can Use Evaluation Data to Fine Tune 
Your PSA Program.

Supporting Your 
Critical Mission
Only you, and your non-profit management, 
know what your critical mission is, but 
you should know if your PSA campaign is 

supporting it or not. You can Click here to see various case histories showing how 
PSA campaigns have helped nonprofits attain their critical mission. 

Return On Investment
Surely, one of the things your management is going to want to know is: “what 
was our return on investment?” This is a very easy number to calculate, but there 
is no standard to determine if you are above or below the norm. It is calculated 
by dividing your PSA values by the cost (both production and distribution) and 
arriving at an ROI. Typically, this number will be 100+ to 1, meaning, that for every 
dollar invested in your PSA program, you received $100+ in value.

Recommendations for 
Improvement
Finally, and perhaps the most important aspect of our  
PSA Audit, are recommendations for how you can improve 
your PSA program, based on what we learned from the 
PSA Audit.

What does this process cost? Zip…nada…nyente. 
In other words nothing. We are willing to do a very 
thorough analysis of your PSA program at no cost 
whatsoever to your non-profit.

Too good to be true? Not really, because we want you 
to use your donor dollars intelligently, so that you can 
achieve your organizational objectives. Perhaps more 
importantly, we share your passion for making our 
world a better place.

To schedule a PSA Audit, contact Bill Goodwill 
at Goodwill Communications at: 
bill@goodwillcommunications.com.

When was the last time you distributed a  
PSA campaign?
What types of assets did you create and 
distribute? TV, Radio, OOHDid you do produce the PSAs yourself or work 

with a partner?
Did you encode your PSA and provide  
ISCI Codes?
How do you distribute the messages and in 
what quantity?
How do you promote the campaign?Have you partnered with any “for profit” brands 

that align with your programs/services?What is your evaluation process for  donated media?
Does your PSA program meet your objectives, 
and how do you know?
What are your goals for marketing and 
awareness going forward?
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